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Amount of Keywords in Top Search Results
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You show up in the top 50 search results on Google
for 3k different keywords. The largest portion of those

Number of Unique Pages that Rank Organically
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1k of your pages appear in the top 50 of at least

one search.
are not on the first page, and that represents a huge
amount of potential of over 755k clicks per month. That
is comparable to $601k in equivalent Adwords dollars.
Total Organic Clicks Per Month Value of Organic Clicks Per Month
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You should be getting 84k clicks per month from

your organic placements on Google. That's up 84k
clicks or 30k% from last month.

If you had to buy all those organic clicks via
Google Adwords, they'd cost $67k. That's an
additional savings of $66k over last month.

You gained 83,709 clicks last month, worth $66,262.
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Biggest Gains

Most Valuable Keywords

You moved up in ranks on 1k keywords last month.
All those gains added up to about 4k clicks you
wouldn't have received last month. In equivalent
PPC dollars, all those new clicks are worth about

$4k.
Ajcpenney's 29

Estimated Clicks/Month gained: 3k
http://www.marketingpilgrim.com/2010/...

Ajcpenneys 22
Estimated Clicks/Month gained: 144
http://www.marketingpilgrim.com/2010/...

At mobile plans 18
Estimated Clicks/Month gained: 78
http://www.marketingpilgrim.com/2009/...

A adds 38
Estimated Clicks/Month gained: 73
http://www.marketingpilgrim.com/2010/...

Ainternet marketing jobs 1(+2)
Estimated Clicks/Month gained: 70
http://jobs.marketingpilgrim.com/

A google shopping 25
Estimated Clicks/Month gained: 61
http://www.marketingpilgrim.com/2010/...

A google me 20(+19)
Estimated Clicks/Month gained: 49
http://www.marketingpilgrim.com/2010/...

Aprint ads 9
Estimated Clicks/Month gained: 49
http://www.marketingpilgrim.com/2011/...

A all about the benjamins 8(+5)
Estimated Clicks/Month gained: 48
http://www.marketingpilgrim.com/2010/...

A marketing jobs 17(+25)
Estimated Clicks/Month gained: 46
http://jobs.marketingpilgrim.com/

Abeals 14
Estimated Clicks/Month gained: 31
http://www.marketingpilgrim.com/

View more (p. 14)

You gained ranks on 5 out of your top 10 most
valuable keywords. Moving up the charts on those
important keywords means about 69 visits to the site
that wouldn't have come last month.

google finance

Rank: 20(-4) Est. Clicks/Mo: 2k(-863)
Est. Value/Mo: $2k(-$1.104k) 0] 13 ]9 |23 j26 g

jcpenney's
Rank: 29 Est. Clicks/Mo: 3k
Est. Value/Mo: $2k >50 >50 >50 >50 >50

local business center
Rank: 7 Est. Clicks/Mo: 199(+54)
Est. Value/Mo: $673(+$410)

internet marketing jobs
Rank: 1(+2) Est. Clicks/Mo: 162(+70)
Est. Value/Mo: $504(+$225)

onstar

Rank: 28(+2) Est. Clicks/Mo: 49(+6)
Est. Value/Mo: $278(+$171) >50 >50 B ’Z ’; E

google local business center

Rank: 10 Est. Clicks/Mo: 66

Est. Value/Mo: $267 9 lsflsls6 o]0
sears com

Rank: 39(+3) Est. Clicks/Mo: 635(-37)

Est. Value/Mo: $256(-$12.691) >50 >50 >50 E ﬁ E
t mobile plans

Rank: 18 Est. Clicks/Mo: 78
Est. Value/Mo: $254 >50 >50 >50 >50 >50

google checkout merchant
Rank: 18(+3) Est. Clicks/Mo: 28(+7)
Est. Value/Mo: $249(+$147) 12116 16|16 ’; E

View more (p. 19)
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Newly Ranked Organic Pages

264 pages show up in Google search results that didn't last month. Combined, those new placements drive 4k clicks,
which would be worth about $7k if you paid for those same clicks in Google Adwords.

http://www.marketingpilgrim.com/2010/12/the{cpenney’s-facebook-shopping-“‘experience”.html

Keywords (rank): shopping experience (14), jcpenneys (22), jcpenney's (29)
Est. Total Clicks/Mo: 3k Est. SEO Value: $2k
http://www.marketingpilgrim.com/2010/12/facebook-and-google-expand-on-social-shopping.html

Keywords (rank): google shopping (25), social shopping (28)
Est. Total Clicks/Mo: 63 Est. SEO Value: $68
http://www.marketingpilgrim.com/2011/01/google-goggles-upgrade-now-recognizes-print-ads.html

Keywords (rank): print ads (9), recognizes (9), print now (36), google print (36)
Est. Total Clicks/Mo: 61 Est. SEO Value: $51
http://www.marketingpilgrim.com/2009/10/why-icrossing-is-to-search-share-as-viagra-is-to-sexual-i...

Keywords (rank): icrossing (19)
Est. Total Clicks/Mo: 11 Est. SEO Value: $34
http://lwww.marketingpilgrim.com/2008/05/search-engine-optimization-tips.html

Keywords (rank): search engine optimization tips (41)
Est. Total Clicks/Mo: 4 Est. SEO Value: $18
http://lwww.marketingpilgrim.com/2011/01/win-a-copy-of-the-facebook-marketing-book.html

Keywords (rank): marketing book (6)
Est. Total Clicks/Mo: 8 Est. SEO Value: $14
http://www.marketingpilgrim.com/2011/01/mobile-gaming-ads.html

Keywords (rank): mobile gaming (4)
Est. Total Clicks/Mo: 14 Est. SEO Value: $12
http://lwww.marketingpilgrim.com/2011/01/google-previews-android-3-0-for-tablets.html

Keywords (rank): marketing google (6), marketing on google (6)
Est. Total Clicks/Mo: 3 Est. SEO Value: $12
http://lwww.marketingpilgrim.com/2011/01/would-government-issued-internet-id-hamper-online-commerc...

Keywords (rank): online government (4), issued (7), comerce online (11), internet id (18), hamper (27)
Est. Total Clicks/Mo: 23 Est. SEO Value: $11
http://lwww.marketingpilgrim.com/2008/11/motrin-faces-twitter-headache-over-new-video-campaign.html

Keywords (rank): motrin (35)

Est. Total Clicks/Mo: 26 Est. SEO Value: $11
View more (p. 21)
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New Keywords (You weren't ranked on before)

Top Site Sections Summary

You now place in the top 50 search results on 610
keywords that you didn't even show up on last month.
Those keywords drive 4k clicks worth an estimated
$3k per month in equivalent PPC dollars. All those new
keywords represent a beachhead to an opportunity that
could lead to as many as 344k clicks per month if you
could be in the first position on each of the keywords.

jcpenney's
Rank: 29 Searches/Mo: 5k Est. Value/Click: $0.61
Estimated New Clicks/Month: 3k

jcpenneys
Rank: 22 Searches/Mo: 74k Est. Value/Click: $0.7
Estimated New Clicks/Month: 144

t mobile plans
Rank: 18 Searches/Mo: 22k Est. Value/Click: $3.27
Estimated New Clicks/Month: 78

adds
Rank: 38 Searches/Mo: 90k Est. Value/Click: $0.8
Estimated New Clicks/Month: 73

google shopping
Rank: 25 Searches/Mo: 27k Est. Value/Click: $1.23
Estimated New Clicks/Month: 61

print ads
Rank: 9 Searches/Mo: 7k Est. Value/Click: $0.88
Estimated New Clicks/Month: 49

beals
Rank: 14 Searches/Mo: 7k Est. Value/Click: $1.15
Estimated New Clicks/Month: 31

motrin
Rank: 35 Searches/Mo: 33k Est. Value/Click: $0.47
Estimated New Clicks/Month: 26

livevideo com
Rank: 13 Searches/Mo: 0 Est. Value/Click: $0.08
Estimated New Clicks/Month: 23

rightmove
Rank: 21 Searches/Mo: 10k Est. Value/Click: $0.35
Estimated New Clicks/Month: 21

mobile gaming

Rank: 4 Searches/Mo: 870 Est. Value/Click: $0.94
Estimated New Clicks/Month: 14

View more (p. 23)

for 9k clicks per month.

The top 1 site sections draw 82% of all of your
organic visitors. Together those sections combine

Clicks/Month

marketingpilgrim.com/201
0/0...

Number of Keywords: 911

Est. Value/Mo: $8k (-$998)

marketingpilgrim.com/2007
Number of Keywords: 482
Est. Value/Mo: $778 (-$300)

marketingpilgrim.com/2009
Number of Keywords: 372
Est. Value/Mo: $683 (+$17)

marketingpilgrim.com/2008
Number of Keywords: 382
Est. Value/Mo: $871 (-$388)

jobs.marketingpilgrim.com
Number of Keywords: 92
Est. Value/Mo: $943 (-$55)

marketingpilgrim.com/201
1/0...

Number of Keywords: 58

Est. Value/Mo: $153 (+$153)

marketingpilgrim.com/2006
Number of Keywords: 202
Est. Value/Mo: $292 (-$708)

marketingpilgrim.com/auth
or

Number of Keywords: 5

Est. Value/Mo: $61 (-$9)

marketingpilgrim.com/andy-
b...

Number of Keywords: 1

Est. Value/Mo: $57 (-$18)
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View more (p. 26)

Marketingpilgrim.com > SEO Dashboard

2011: 12:22 AM


http://marketingpilgrim.com/2010/03/b2b-marketers-490-increase-in-social-media-spend-by-2014.html
http://marketingpilgrim.com/2007
http://marketingpilgrim.com/2009
http://marketingpilgrim.com/2008
http://jobs.marketingpilgrim.com/
http://marketingpilgrim.com/2011/01/time-inc-merges-print-digital-ad-sales-units.html
http://marketingpilgrim.com/2006
http://marketingpilgrim.com/author
http://marketingpilgrim.com/andy-beal-online-marketing-expert

4 M_.a-rkéﬁhgpngrim.com: SEO Dashboard

/ VAT f

Keyword Groups with the Biggest Gains

Biggest Opportunities Keywords Not Ranked On But Should Be

You currently rank somewhere in the top 50 on 3k
search phrases on Google. If you could land the
number one spot for all of those searches, you'd get
about 755k additional clicks per month. If you just
focus on your top 100 biggest opportunities, and ignore
all the rest, you'll get 660k clicks per month. That would
cost you more than $522k in equivalent PPC dollars.

You and your competitors often show up in the
same search results -- that's why they are
competitors. But, sometimes they are showing up
and you are not. Right now, there are about 144M
searches per month where you are not contesting
your competitors. Look at the keywords, and decide
whether it makes sense to counter them.

jcpenney's
Rank: 29 Searches/Mo: 5k Est. Value/Click: $0.61
Est. Potential New Clicks/Month: 297,033

google finance
Rank: 20 (-4) Searches/Mo: 450k Est. Value/Click: $1.56
Est. Potential New Clicks/Month: 74,927

sears com
Rank: 39 (+3) Searches/Mo: 1M Est. Value/Click: $0.4
Est. Potential New Clicks/Month: 79,181

onstar
Rank: 28 (+2) Searches/Mo: 33k Est. Value/Click: $5.69
Est. Potential New Clicks/Month: 3,164

tagged com
Rank: 30 Searches/Mo: 550k Est. Value/Click: $0.35
Est. Potential New Clicks/Month: 50,693

adwords keyword tool
Rank: 42 (+2) Searches/Mo: 18k Est. Value/Click: $2.94
Est. Potential New Clicks/Month: 2,413

omniture
Rank: 47 (-6) Searches/Mo: 18k Est. Value/Click: $4.76
Est. Potential New Clicks/Month: 1,426

google checkout merchant
Rank: 18 (+3) Searches/Mo: 0 Est. Value/Click: $8.77
Est. Potential New Clicks/Month: 754

deloitte
Rank: 47 (-2) Searches/Mo: 74k Est. Value/Click: $0.93
Est. Potential New Clicks/Month: 7,133

google world
Rank: 41 (+3) Searches/Mo: 40k Est. Value/Click: $1.9
Est. Potential New Clicks/Month: 2,502

commission junction
Rank: 18 (+5) Searches/Mo: 15k Est. Value/Click: $2.14
Est. Potential New Clicks/Month: 2,003

Marketingpilarim.com > SEO Dashboard

google keyword tool

Cost/Click: $3.18 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 12

search engine

Cost/Click: $4.27 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 21

google images

Cost/Click: $1.41 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 29

search engine watch

Cost/Click: $0.82 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 14

search engine marketing

Cost/Click: $9.11 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 12

google alerts

Cost/Click: $3.27 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 23

clickz

Cost/Click: $6.09 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 8

'SEO’

Cost/Click: $3.73 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 14

seo

Cost/Click: $3.74 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 15

google keyword

Cost/Click: $2.98 Est. Potential Clicks/Mo.:

Avg. Competitor Rank: 16

seo tools

Cost/Click: $2.57 Est. Potential Clicks/Mo.:

MARKETING PILGRIM
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866

Searches/Mo.: 90k
319
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9k
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109
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264

Searches/Mo.: 74k
200

Searches/Mo.: 2k
176

Searches/Mo.: 0
1k

Searches/Mo.: 165k
1k

Searches/Mo.: 10k
102

Searches/Mo.: 27k
818
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Avg. Competitor Rank: 6

seo toolbar Searches/Mo.: 2k
Cost/Click: $4.45 Est. Potential Clicks/Mo.: 100
Avg. Competitor Rank: 7

View more (p. 28) View more (p. 32)
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Keyword Overlap in Your SEO & PPC campaigns

You currently don't have any ads on keywords that you also rank organically for. This means that you aren't spending any
money on ads when you have a search result. However, surpisingly enough, it is sometimes profitable to do so since that ad
will probably have a good quality score.

B Est. Organic Clicks vs. [_|Paid Clicks

None

View more (p. 35)
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Keyword Groups with the Most Potential

Traffic Share

Clicks on

Domains that Gained or

Relative to your top 5 competitors, your site gained
5.93% of the traffic share. At the same time,
searchengineland.com has exploded and ripped traffic
from searchenginewatch.com and
dannydemichele.com.

searchenginewatch, com '\\

L
/_/-marketingpilgrim.cn:
=2y
’v ermarketingszilo, com

dannydemichele. cor

zepharia.com

searchengineland, com

100%
To%
S0%
25%
0% d—s o . -
Jdan Mar May Jul 10 Sep Maow Jdan
in0 i0 in0 io i0 11
rmarketingpilgrirn, com
s dannydermichels, cam
# searchengineland. com s zephoria,com
® emarketingsilo, com
m searchenginewatch, com

This month, Jcpenney.com gained 306k clicks by
improving their position on organic searches that
you also rank for.

jcpenney.com |ESGERIII
jcpportraits.com [eskl
jcpenney.net [ +54k
tagged.com | +25k
wikipedia.org | +23k
facebook.com [ +20k
jcpgift.com [B] +15k
bnet.com [J +13k
twitter.com | +13k
jcprewards.com [ +12k
creativity-online.com ||E| +10k
wikinvest.com [§ +&k
switchboard.com [ +8k
indeed.com [§ +7k
fundinguniverse.com [J +7k
mashable.com [§ +6k
7k ll| dealcatcher.com
-8 I whitehouse.gov
-o | blogspot.com
-11k | myspace.com
-11k | searsholdings.com
-12k | web-rebates.com
-16k | searspartsdirect.com
37k [lll| sears.com

| yahoo.com

*competitors in bold
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Top Organic Competitors and their Best Keywords

Combined, your organic competitors get about 100% of their traffic from unpaid search. The biggest mover was
searchenginewatch.com. They picked up 646k organic clicks overall while actually decreasing the number of keywords they

overlap with you.

dannydemichele.com

internet marketing consultant (1),
internet marketing consulting (5),
search engine marketing consultant (6),
internet marketing consultants (7),

seo consultant (15)

searchengineland.com

google images (10),

google adwords (17), verizon net (21),
yahoomail. (22), yahoomail (23)

zephoria.com

internet marketing consulting (1),
web marketing consultant (1),
web marketing consultants (1),
internet marketing consultant (2),
internet marketing consultants (4)

emarketingsilo.com

internet marketing jobs (2),

web marketing jobs (3), sem jobs (4),
internet marketing job (4),

marketing jobs (37)

searchenginewatch.com
http (10), 'http (10), google scholar (13),
zappos (39), facebook login (42)

suggestiontool.com

overture suggestion tool (2),
suggestion tool (6),

google keyword selector (7),
adwords keyword suggestion (10),
overture com (20)

searchenginejournal.com
google domain registration (5),

seo tips (7), google keyword tool (10),
adwords (29), google finance (30)
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Ajcpenney's 29
Est. Clicks/Month gained: 3k Est. Value/Click: $0.61 Estimated Value gained: $2k
http://www.marketingpilgrim.com/2010/...

Ajcpenneys 22
Est. Clicks/Month gained: 144 Est. Value/Click: $0.7 Estimated Value gained: $101
http://www.marketingpilgrim.com/2010/...

At mobile plans 18
Est. Clicks/Month gained: 78 Est. Value/Click: $3.27 Estimated Value gained: $254
http://www.marketingpilgrim.com/2009/...

Aadds 38
Est. Clicks/Month gained: 73 Est. Value/Click: $0.8 Estimated Value gained: $59
http://www.marketingpilgrim.com/2010/...

Ainternet marketing jobs 1(+2)
Est. Clicks/Month gained: 70 Est. Value/Click: $3.1 Estimated Value gained: $217
http://jobs.marketingpilgrim.com/

A google shopping 25
Est. Clicks/Month gained: 61 Est. Value/Click: $1.23 Estimated Value gained: $75
http://www.marketingpilgrim.com/2010/...

A google me 20(+19)
Est. Clicks/Month gained: 49 Est. Value/Click: $0.08 Estimated Value gained: $4
http://www.marketingpilgrim.com/2010/...

Aprint ads 9
Est. Clicks/Month gained: 49 Est. Value/Click: $0.88 Estimated Value gained: $43
http://www.marketingpilgrim.com/2011/...

A all about the benjamins 8(+5)
Est. Clicks/Month gained: 48 Est. Value/Click: $0.33 Estimated Value gained: $16
http://www.marketingpilgrim.com/2010/...

A marketing jobs 17(+25)
Est. Clicks/Month gained: 46 Est. Value/Click: $1.42 Estimated Value gained: $66
http://jobs.marketingpilgrim.com/

Abeals 14
Est. Clicks/Month gained: 31 Est. Value/Click: $1.15 Estimated Value gained: $35
http://www.marketingpilgrim.com/
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http://www.marketingpilgrim.com/2010/12/the-jcpenney’s-facebook-shopping-“experience”.html
http://www.marketingpilgrim.com/2010/12/the-jcpenney’s-facebook-shopping-“experience”.html
http://www.marketingpilgrim.com/2009/02/t-mobile-plans-more-g-phones-for-2009.html
http://www.marketingpilgrim.com/2010/09/facebook-adds-browser-for-fan-pages.html
http://jobs.marketingpilgrim.com/
http://www.marketingpilgrim.com/2010/12/facebook-and-google-expand-on-social-shopping.html
http://www.marketingpilgrim.com/2010/09/google-me-becomes-reality.html
http://www.marketingpilgrim.com/2011/01/google-goggles-upgrade-now-recognizes-print-ads.html
http://www.marketingpilgrim.com/2010/02/cup-of-joe-its-all-about-the-benjamins.html
http://jobs.marketingpilgrim.com/
http://www.marketingpilgrim.com/

A motrin 35
Est. Clicks/Month gained: 26 Est. Value/Click: $0.47
http://www.marketingpilgrim.com/2008/...

Alivevideo com 13
Est. Clicks/Month gained: 23 Est. Value/Click: $0.08
http://www.marketingpilgrim.com/2008/...

A sem companies 1(+2)
Est. Clicks/Month gained: 21 Est. Value/Click: $3.64
http://www.marketingpilgrim.com/2008/...

A commision junction 9(+7)
Est. Clicks/Month gained: 21 Est. Value/Click: $1.87
http://www.marketingpilgrim.com/2008/...

Arightmove 21
Est. Clicks/Month gained: 21 Est. Value/Click: $0.35
http://www.marketingpilgrim.com/2010/...

Atweeter's 38(+10)
Est. Clicks/Month gained: 15 Est. Value/Click: $0.45
http://www.marketingpilgrim.com/2007/...

A mobile gaming 4
Est. Clicks/Month gained: 14 Est. Value/Click: $0.94
http://www.marketingpilgrim.com/2011/...

A google backwards 13(+7)
Est. Clicks/Month gained: 14 Est. Value/Click: $0.57
http://www.marketingpilgrim.com/2009/...

Aright move 14
Est. Clicks/Month gained: 13 Est. Value/Click: $0.48
http://www.marketingpilgrim.com/2010/...

Anew york newsday 16
Est. Clicks/Month gained: 13 Est. Value/Click: $0.27
http://www.marketingpilgrim.com/2010/...

A google index 10
Est. Clicks/Month gained: 13 Est. Value/Click: $1.69
http://www.marketingpilgrim.com/2010/...

A commission junction 18(+5)
Est. Clicks/Month gained: 13 Est. Value/Click: $2.14
http://www.marketingpilgrim.com/2010/...
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http://www.marketingpilgrim.com/2008/11/motrin-faces-twitter-headache-over-new-video-campaign.html
http://www.marketingpilgrim.com/2008/02/myspace-founder-launches-livevideocom.html
http://www.marketingpilgrim.com/2008/03/reviews-and-ratings-for-sem-companies.html
http://www.marketingpilgrim.com/2008/03/ebay-drops-commission-junction.html
http://www.marketingpilgrim.com/2010/12/was-groupons-rejection-of-google-the-right-move.html
http://www.marketingpilgrim.com/2007/07/lessons-from-the-tweeter-saga.html
http://www.marketingpilgrim.com/2011/01/mobile-gaming-ads.html
http://www.marketingpilgrim.com/2009/09/google-going-backwards-in-ebook-tech.html
http://www.marketingpilgrim.com/2010/12/was-groupons-rejection-of-google-the-right-move.html
http://www.marketingpilgrim.com/2010/01/readers-hit-new-york-newsday-paywall-then-turn-around-and-walk-away.html
http://www.marketingpilgrim.com/2010/10/google-price-index-real-time-data-for-online-pricing.html
http://www.marketingpilgrim.com/2010/06/commission-junction-chosen-twice-as-often-as-other-affiliate-networks.html

A google radio 14(+13)
Est. Clicks/Month gained: 12 Est. Value/Click: $0.94 Estimated Value gained: $12
http://www.marketingpilgrim.com/2007/...

A google blogger 26
Est. Clicks/Month gained: 11 Est. Value/Click: $2.63 Estimated Value gained: $30
http://www.marketingpilgrim.com/2010/...

Aicrossing 19
Est. Clicks/Month gained: 11 Est. Value/Click: $3.42 Estimated Value gained: $38
http://www.marketingpilgrim.com/2009/...

Arecognizes 9
Est. Clicks/Month gained: 11 Est. Value/Click: $1.09 Estimated Value gained: $12
http://www.marketingpilgrim.com/2011/...

A newspaper names 24
Est. Clicks/Month gained: 11 Est. Value/Click: $0.41 Estimated Value gained: $4
http://www.marketingpilgrim.com/2009/...

Aissued 7
Est. Clicks/Month gained: 11 Est. Value/Click: $0.49 Estimated Value gained: $5
http://www.marketingpilgrim.com/2011/...

A hamper 27
Est. Clicks/Month gained: 10 Est. Value/Click: $0.56 Estimated Value gained: $6
http://www.marketingpilgrim.com/2011/...

Ato be or not to be 47
Est. Clicks/Month gained: 10 Est. Value/Click: $0.36 Estimated Value gained: $3
http://www.marketingpilgrim.com/2010/... 0 0

A switchboard.com. 38(+9)

Est. Clicks/Month gained: 10 Est. Value/Click: $0.25 Estimated Value gained: $2 1
http://www.marketingpilgrim.com/2007/... [ 0 0

A marketing book 6
Est. Clicks/Month gained: 8 Est. Value/Click: $1.85 Estimated Value gained: $15
http://www.marketingpilgrim.com/2011/... 2

o

ADbig news 11
Est. Clicks/Month gained: 8 Est. Value/Click: $0.51 Estimated Value gained: $4
http://www.marketingpilgrim.com/2011/...

A whining 42
Est. Clicks/Month gained: 8 Est. Value/Click: $0.29 Estimated Value gained: $2
http://www.marketingpilgrim.com/2010/...
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http://www.marketingpilgrim.com/2007/03/first-look-at-google-audio-radio-ads.html
http://www.marketingpilgrim.com/2010/07/blogger-gets-real-time-stats-google-analytics-next.html
http://www.marketingpilgrim.com/2009/10/why-icrossing-is-to-search-share-as-viagra-is-to-sexual-intercourse.html
http://www.marketingpilgrim.com/2011/01/google-goggles-upgrade-now-recognizes-print-ads.html
http://www.marketingpilgrim.com/2009/04/newspaper-names-in-peril-keep-getting-bigger.html
http://www.marketingpilgrim.com/2011/01/would-government-issued-internet-id-hamper-online-commerce.html
http://www.marketingpilgrim.com/2011/01/would-government-issued-internet-id-hamper-online-commerce.html
http://www.marketingpilgrim.com/2010/08/cup-of-joe-to-be-or-not-to-be.html
http://www.marketingpilgrim.com/2007/09/infospace-sells-switchboardcom-is-mobile-business-next.html
http://www.marketingpilgrim.com/2011/01/win-a-copy-of-the-facebook-marketing-book.html
http://www.marketingpilgrim.com/2011/01/big-news-at-marketing-pilgrim.html
http://www.marketingpilgrim.com/2010/12/new-seo-best-practice-whining.html

Areputation 31
Est. Clicks/Month gained: 8 Est. Value/Click: $0.84
http://www.marketingpilgrim.com/2006/...

Amyspaces 21(+7)
Est. Clicks/Month gained: 8 Est. Value/Click: $0.16
http://www.marketingpilgrim.com/2010/...

A google kids 18(+3)
Est. Clicks/Month gained: 7 Est. Value/Click: $0.61
http://www.marketingpilgrim.com/2010/...

A google checkout merchant 18(+3)
Est. Clicks/Month gained: 7 Est. Value/Click: $8.77
http://www.marketingpilgrim.com/2007/...

Almao 26(+1)
Est. Clicks/Month gained: 7 Est. Value/Click: $0.08
http://www.marketingpilgrim.com/2010/...

Adilbert cartoon 17(+8)
Est. Clicks/Month gained: 7 Est. Value/Click: $0.75
http://www.marketingpilgrim.com/2009/...

A google accounts 37(+10)
Est. Clicks/Month gained: 7 Est. Value/Click: $1.33
http://www.marketingpilgrim.com/2010/...

A negate 27
Est. Clicks/Month gained: 7 Est. Value/Click: $0.68
http://www.marketingpilgrim.com/2010/...

Aword choice 18
Est. Clicks/Month gained: 7 Est. Value/Click: $0.53
http://www.marketingpilgrim.com/2011/...

Asem firm 8(+11)
Est. Clicks/Month gained: 6 Est. Value/Click: $3.53
http://www.marketingpilgrim.com/2007/...

Aonstar 28(+2)
Est. Clicks/Month gained: 6 Est. Value/Click: $5.69
http://www.marketingpilgrim.com/2010/...

A google for kids 22(+6)
Est. Clicks/Month gained: 6 Est. Value/Click: $0.73
http://www.marketingpilgrim.com/2008/...
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http://www.marketingpilgrim.com/2006/03/online-reputation-monitoring-beginners.html
http://www.marketingpilgrim.com/2010/10/myspaces-full-rethink.html
http://www.marketingpilgrim.com/2010/02/school-kids-brought-google-to-its-knees.html
http://www.marketingpilgrim.com/2007/06/merchant-adoption-rates-of-google-checkout-vs-paypal-express.html
http://www.marketingpilgrim.com/2010/08/omg-lmao-its-twitter-the-movie-awesome.html
http://www.marketingpilgrim.com/2009/02/dilbert-cartoon-how-not-to-manage-your-online-reputation.html
http://www.marketingpilgrim.com/2010/10/google-accounts-for-as-much-as-12-of-all-internet-traffic.html
http://www.marketingpilgrim.com/2010/12/dont-let-bad-service-negate-a-great-campaign.html
http://www.marketingpilgrim.com/2011/01/facebook-and-the-science-of-word-choice.html
http://www.marketingpilgrim.com/2007/02/icrossing-acquires-uk-sem-firm-spannerworks.html
http://www.marketingpilgrim.com/2010/09/onstar-declares-a-social-media-emergency.html
http://www.marketingpilgrim.com/2008/02/for-kids-google-logo-contest.html

A santa claus tracker 45
Est. Clicks/Month gained: 6 Est. Value/Click: $0.08 Estimated Value gained: $0
http://www.marketingpilgrim.com/2009/...

Arip off reports 12
Est. Clicks/Month gained: 5 Est. Value/Click: $0.32 Estimated Value gained: $2
http://www.marketingpilgrim.com/2008/...

Ainternet marketing consultants 10(+6)
Est. Clicks/Month gained: 5 Est. Value/Click: $3.79 Estimated Value gained: $19
http://www.marketingpilgrim.com/inter...
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Download as CSV
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http://www.marketingpilgrim.com/2009/12/tracking-santa-claus-father-christmas-2009.html
http://www.marketingpilgrim.com/2008/01/ripoff-report-ripping-off-those-reported.html
http://www.marketingpilgrim.com/internet-marketing-consultant
http://cckk.ca/NXMJBTQA/2

Marketingpilgrim.com: SEO Dashboard

Most Valuable Keywords (all) Rank
google finance
Rank: 20(-4) Est. Clicks/Mo: 2k(-863) Est. Value/Mo: $2k(-$1.104k) 50 e 5 e e 20

jcpenney's

Rank: 29 Est. Clicks/Mo: 3k Est. Value/Mo: $2k 50 550 50 50 550 29

local business center
Rank: 7 Est. Clicks/Mo: 199(+54) Est. Value/Mo: $673(+$410)

internet marketing jobs
Rank: 1(+2) Est. Clicks/Mo: 162(+70) Est. Value/Mo: $504(+$225)

onstar
Rank: 28(+2) Est. Clicks/Mo: 49(+6) Est. Value/Mo: $278(+$171)

google local business center
Rank: 10 Est. Clicks/Mo: 66 Est. Value/Mo: $267

sears com

Rank: 39(+3) Est. Clicks/Mo: 635(-37) Est. Value/Mo: $256(-$12.691) >50 >50 >50 E_lﬁ_lﬁ

t mobile plans
Rank: 18 Est. Clicks/Mo: 78 Est. Value/Mo: $254

google checkout merchant
Rank: 18(+3) Est. Clicks/Mo: 28(+7) Est. Value/Mo: $249(+$147)

sem companies
Rank: 1(+2) Est. Clicks/Mo: 64(+21) Est. Value/Mo: $233(+$48)

google it
Rank: 12(+1) Est. Clicks/Mo: 141(-6) Est. Value/Mo: $180(+$5.32)
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internet retailer
Rank: 9(-3) Est. Clicks/Mo: 59(+11) Est. Value/Mo: $175(+$14)

tagged com

Rank: 30 Est. Clicks/Mo: 475(-106) Est. Value/Mo: $168(-$13.714) 28 24 25 25 30 30

online marketing jobs

Rank: 3(-1) Est. Clicks/Mo: 28(-60) Est. Value/Mo: $117(-$245.949) 50

blogger search
Rank: 14(-2) Est. Clicks/Mo: 38(-13) Est. Value/Mo: $117(+$50) o 50 3 9 1 a

Download as CSV
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http://cckk.ca/NXMJBTQA/1

Newly Ranked Organic Pages

http://www.marketingpilgrim.com/2010/12/thejcpenney’s-facebook-shopping-“‘experience”.html

Estimated SEO Value: $2k Estimated Total Clicks/Mo: 3k
Keywords (rank): shopping experience (14), jcpenneys (22), jcpenney's (29)

http://www.marketingpilgrim.com/2010/12/facebook-and-google-expand-on-social-shopping.html

Estimated SEO Value: $68 Estimated Total Clicks/Mo: 63
Keywords (rank): google shopping (25), social shopping (28)

http://www.marketingpilgrim.com/2011/01/google-goggles-upgrade-now-recognizes-print-ads.html

Estimated SEO Value: $51 Estimated Total Clicks/Mo: 61
Keywords (rank): print ads (9), recognizes (9), print now (36), google print (36)

http://www.marketingpilgrim.com/2009/10/why-icrossing-is-to-search-share-as-viagra-is-to-sexual-i...

Estimated SEO Value: $34 Estimated Total Clicks/Mo: 11
Keywords (rank): icrossing (19)

http://lwww.marketingpilgrim.com/2008/05/search-engine-optimization-tips.html

Estimated SEO Value: $18 Estimated Total Clicks/Mo: 4
Keywords (rank): search engine optimization tips (41)

http://lwww.marketingpilgrim.com/2011/01/win-a-copy-of-the-facebook-marketing-book.html

Estimated SEO Value: $14 Estimated Total Clicks/Mo: 8
Keywords (rank): marketing book (6)

http://www.marketingpilgrim.com/2011/01/mobile-gaming-ads.html

Estimated SEO Value: $12 Estimated Total Clicks/Mo: 14
Keywords (rank): mobile gaming (4)

http://lwww.marketingpilgrim.com/2011/01/google-previews-android-3-0-for-tablets.html

Estimated SEO Value: $12 Estimated Total Clicks/Mo: 3
Keywords (rank): marketing google (6), marketing on google (6)

http://lwww.marketingpilgrim.com/2011/01/would-government-issued-internet-id-hamper-online-commerc...

Estimated SEO Value: $11 Estimated Total Clicks/Mo: 23
Keywords (rank): online government (4), issued (7), comerce online (11), internet id (18), hamper (27)

http://lwww.marketingpilgrim.com/2008/11/motrin-faces-twitter-headache-over-new-video-campaign.html

Estimated SEO Value: $11 Estimated Total Clicks/Mo: 26
Keywords (rank): motrin (35)

http://jobs.marketingpilgrim.com/emailjobs/

Estimated SEO Value: $10 Estimated Total Clicks/Mo: 1
Keywords (rank): email marketing jobs (13)

http://www.marketingpilgrim.com/2008/02/for-kids-google-logo-contest.html

Estimated SEO Value: $10 Estimated Total Clicks/Mo: 16
Keywords (rank): google for kids (22), contest kid (49)

http://www.marketingpilgrim.com/2010/09/shoplocal-adds-wish-list-component.html

Estimated SEO Value: $9.73 Estimated Total Clicks/Mo: 5
Keywords (rank): ShopLocal (25)

http://lwww.marketingpilgrim.com/2010/12/new-seo0-best-practice-whining.html
Estimated SEO Value: $7.83 Estimated Total Clicks/Mo: 11
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http://www.marketingpilgrim.com/2010/12/the-jcpenney’s-facebook-shopping-“experience”.html
http://www.marketingpilgrim.com/2010/12/facebook-and-google-expand-on-social-shopping.html
http://www.marketingpilgrim.com/2011/01/google-goggles-upgrade-now-recognizes-print-ads.html
http://www.marketingpilgrim.com/2009/10/why-icrossing-is-to-search-share-as-viagra-is-to-sexual-intercourse.html
http://www.marketingpilgrim.com/2008/05/search-engine-optimization-tips.html
http://www.marketingpilgrim.com/2011/01/win-a-copy-of-the-facebook-marketing-book.html
http://www.marketingpilgrim.com/2011/01/mobile-gaming-ads.html
http://www.marketingpilgrim.com/2011/01/google-previews-android-3-0-for-tablets.html
http://www.marketingpilgrim.com/2011/01/would-government-issued-internet-id-hamper-online-commerce.html
http://www.marketingpilgrim.com/2008/11/motrin-faces-twitter-headache-over-new-video-campaign.html
http://jobs.marketingpilgrim.com/emailjobs/
http://www.marketingpilgrim.com/2008/02/for-kids-google-logo-contest.html
http://www.marketingpilgrim.com/2010/09/shoplocal-adds-wish-list-component.html
http://www.marketingpilgrim.com/2010/12/new-seo-best-practice-whining.html

Aarketingpilgrim.com: SEO Dashboard

Keywords (rank): seo practices (13), seo best practices (20), new seo (35), whining (42)

http://www.marketingpilgrim.com/2010/12/free-the-internet-time-for-the-net-neutrality-vote.html

Estimated SEO Value: $6.77 Estimated Total Clicks/Mo: 4
Keywords (rank): internet neutrality (22), internet time (36)

http://www.marketingpilgrim.com/2011/01/mobile-platform-shift-trends-continue.html

Estimated SEO Value: $6.39 Estimated Total Clicks/Mo: 5
Keywords (rank): mobile platform (6), mobile trends (47)

http://www.marketingpilgrim.com/2010/10/myspaces-full-rethink.html

Estimated SEO Value: $5.64 Estimated Total Clicks/Mo: 30
Keywords (rank): myspaces (21), my spaces (26)

http://lwww.marketingpilgrim.com/2008/10/gphone-sold-out-more-iphone-killers-to-come.html

Estimated SEO Value: $4.49 Estimated Total Clicks/Mo: 4
Keywords (rank): gphone (30)

http://lwww.marketingpilgrim.com/2011/01/time-inc-merges-print-digital-ad-sales-units.html

Estimated SEO Value: $4.41 Estimated Total Clicks/Mo: 5
Keywords (rank): digital sales (2)

http://www.marketingpilgrim.com/2010/12/wikileaks-drama-forces-twitter-to-explain-trending-servic...

Estimated SEO Value: $4.29 Estimated Total Clicks/Mo: 3
Keywords (rank): trending (35)

http://www.marketingpilgrim.com/2010/12/dont-let-bad-service-negate-a-great-campaign.htmi

Estimated SEO Value: $4.27 Estimated Total Clicks/Mo: 7
Keywords (rank): negate (27)

http://lwww.marketingpilgrim.com/2010/12/need-to-change-your-google-place-page-information-buy-the...

Estimated SEO Value: $4.24 Estimated Total Clicks/Mo: 2
Keywords (rank): google information (28)

http://www.marketingpilgrim.com/2009/04/newspaper-names-in-peril-keep-getting-bigger.html

Estimated SEO Value: $3.95 Estimated Total Clicks/Mo: 11
Keywords (rank): newspaper names (24)

http://www.marketingpilgrim.com/2011/01/big-news-at-marketing-pilgrim.html

Estimated SEO Value: $3.68 Estimated Total Clicks/Mo: 8
Keywords (rank): big news (11)

http://www.marketingpilgrim.com/2011/01/cup-of4joe-are-you-a-boat-or-an-octopus-2.html

Estimated SEO Value: $3.67 Estimated Total Clicks/Mo: 4
Keywords (rank): octopus boat (5), boat or (6), cup boat (11)
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New Keywords (You weren't ranked on before) Estimated New Click/Month

jcpenney's Rank: 29 Searches/Mo: 5k Est. Value/Click: $0.61 3k new clicks/month
http://www.marketingpilgrim.com/2010/12/thejcpenney’s-facebook-shopping-“experience”. html

jcpenneys Rank: 22 Searches/Mo: 74k Est. Value/Click: $0.7 144 new clicks/month
http://www.marketingpilgrim.com/2010/12/thejcpenney’s-facebook-shopping-“experience”. html

t mobile plans Rank: 18 Searches/Mo: 22k Est. Value/Click: $3.27 78 new clicks/month
http://www.marketingpilgrim.com/2009/02/t-mobile-plans-more-g-phones-for-2009.html

adds Rank: 38 Searches/Mo: 90k Est. Value/Click: $0.8 73 new clicks/month
http://www.marketingpilgrim.com/2010/09/facebook-adds-browser-for-fan-pages.html

google shopping Rank: 25 Searches/Mo: 27k Est. Value/Click: $1.23 61 new clicks/month
http://www.marketingpilgrim.com/2010/12/facebook-and-google-expand-on-social-shopping.html

print ads Rank: 9 Searches/Mo: 7k Est. Value/Click: $0.88 49 new clicks/month
http://www.marketingpilgrim.com/2011/01/google-goggles-upgrade-now-recognizes-print-ads.html

beals Rank: 14 Searches/Mo: 7k Est. Value/Click: $1.15 31 new clicks/month
http://www.marketingpilgrim.com/

motrin Rank: 35 Searches/Mo: 33k Est. Value/Click: $0.47 26 new clicks/month
http://www.marketingpilgrim.com/2008/11/motrin-faces-twitter-headache-over-new-video-campaign.html

livevideo com Rank: 13 Searches/Mo: 0 Est. Value/Click: $0.08 23 new clicks/month
http://www.marketingpilgrim.com/2008/02/myspace-founder-launches-livevideocom.html

rightmove Rank: 21 Searches/Mo: 10k Est. Value/Click: $0.35 21 new clicks/month
http://www.marketingpilgrim.com/2010/12/was-groupons-rejection-of-google-the-right-move.html

mobile gaming Rank: 4 Searches/Mo: 870 Est. Value/Click: $0.94 14 new clicks/month
http://www.marketingpilgrim.com/2011/01/mobile-gaming-ads.html

right move Rank: 14 Searches/Mo: 4k Est. Value/Click: $0.48 13 new clicks/month
http://www.marketingpilgrim.com/2010/12/was-groupons-rejection-of-google-the-right-move.html

new york newsday Rank: 16 Searches/Mo: 3k Est. Value/Click: $0.27 13 new clicks/month
http://www.marketingpilgrim.com/2010/01/readers-hit-new-york-newsday-paywall-then-turn-around-and...

google index Rank: 10 Searches/Mo: 0 Est. Value/Click: $1.69 13 new clicks/month
http://www.marketingpilgrim.com/2010/10/google-price-index-real-time-data-for-online-pricing.html
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google blogger Rank: 26 Searches/Mo: 0 Est. Value/Click: $2.63 11 new clicks/month
http://www.marketingpilgrim.com/2010/07/blogger-gets-real-time-stats-google-analytics-next.html

icrossing Rank: 19 Searches/Mo: 4k Est. Value/Click: $3.42 11 new clicks/month
http://www.marketingpilgrim.com/2009/10/why-icrossing-is-to-search-share-as-viagra-is-to-sexual-i...

recognizes Rank: 9 Searches/Mo: 0 Est. Value/Click: $1.09 11 new clicks/month
http://www.marketingpilgrim.com/2011/01/google-goggles-upgrade-now-recognizes-print-ads.html

newspaper names Rank: 24 Searches/Mo: 0 Est. Value/Click: $0.41 11 new clicks/month
http://www.marketingpilgrim.com/2009/04/newspaper-names-in-peril-keep-getting-bigger.html

issued Rank: 7 Searches/Mo: 4k Est. Value/Click: $0.49 11 new clicks/month
http://www.marketingpilgrim.com/2011/01/would-government-issued-internet-id-hamper-online-commerc...

hamper Rank: 27 Searches/Mo: 165k Est. Value/Click: $0.56 10 new clicks/month
http://www.marketingpilgrim.com/2011/01/would-government-issued-internet-id-hamper-online-commerc...

to be or not to be Rank: 47 Searches/Mo: 27k Est. Value/Click: $0.36 10 new clicks/month
http://www.marketingpilgrim.com/2010/08/cup-ofjoe -to-be-or-not-to-be.html

marketing book Rank: 6 Searches/Mo: 990 Est. Value/Click: $1.85 8 new clicks/month
http://www.marketingpilgrim.com/2011/01/win-a-copy-of-the-facebook-marketing-book.html

big news Rank: 11 Searches/Mo: 2k Est. Value/Click: $0.51 8 new clicks/month
http://www.marketingpilgrim.com/2011/01/big-news-at-marketing-pilgrim.html

whining Rank: 42 Searches/Mo: 18k Est. Value/Click: $0.29 8 new clicks/month
http://www.marketingpilgrim.com/2010/12/new-seo-best-practice-whining.html

reputation Rank: 31 Searches/Mo: 27k Est. Value/Click: $0.84 8 new clicks/month
http://www.marketingpilgrim.com/2006/03/online-reputation-monitoring-beginners.html

negate Rank: 27 Searches/Mo: 15k Est. Value/Click: $0.68 7 new clicks/month
http://www.marketingpilgrim.com/2010/12/dont-let-bad-service-negate-a-great-campaign.html

word choice Rank: 18 Searches/Mo: 4k Est. Value/Click: $0.53 7 new clicks/month
http://www.marketingpilgrim.com/2011/01/facebook-and-the-science-of-word-choice.html

santa claus tracker Rank: 45 Searches/Mo: 570 Est. Value/Click: $0.08 6 new clicks/month
http://www.marketingpilgrim.com/2009/12/tracking-santa-claus-father-christmas-2009.html

rip off reports Rank: 12 Searches/Mo: 990 Est. Value/Click: $0.32 5 new clicks/month
http://www.marketingpilgrim.com/2008/01/ripoff-report-ripping-off-those-reported.html
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joost com Rank: 21 Searches/Mo: 0 Est. Value/Click: $0.08 5 new clicks/month
http://www.marketingpilgrim.com/2007/02/googles-youtube-losing-viacom-deal-tojoostcom.html

digital sales Rank: 2 Searches/Mo: 210 Est. Value/Click: $1.01 5 new clicks/month
http://www.marketingpilgrim.com/2011/01/time-inc-merges-print-digital-ad-sales-units.html

mobile platform Rank: 6 Searches/Mo: 870 Est. Value/Click: $1.47 5 new clicks/month
http://www.marketingpilgrim.com/2011/01/mobile-platform-shift-trends-continue.html

marketing positions Rank: 13 Searches/Mo: 720 Est. Value/Click: $1.31 5 new clicks/month
http://jobs.marketingpilgrim.com/

achilles heal Rank: 12 Searches/Mo: 0 Est. Value/Click: $0.53 5 new clicks/month
http://www.marketingpilgrim.com/2010/12/googles-smb-achilles-heel-people.html

my spaces Rank: 26 Searches/Mo: 4k Est. Value/Click: $0.54 4 new clicks/month
http://www.marketingpilgrim.com/2010/10/myspaces-full-rethink.html

search engine optimization... Rank: 41 Searches/Mo: 8k Est. Value/Click: $5.47 4 new clicks/month
http://www.marketingpilgrim.com/2008/05/search-engine-optimization-tips.html

lets play Rank: 46 Searches/Mo: 27k Est. Value/Click: $0.4 4 new clicks/month
http://www.marketingpilgrim.com/2010/12/lets-play-how-much-does-this-social-mediajob-pay.html

web marketing consultants Rank: 8 Searches/Mo: 300 Est. Value/Click: $5.36 3 new clicks/month
http://www.marketingpilgrim.com/internet-marketing-consultant

marketing blogs Rank: 20 Searches/Mo: 2k Est. Value/Click: $2.11 3 new clicks/month
http://www.marketingpilgrim.com/

www google cpm Rank: 44 Searches/Mo: 0 Est. Value/Click: $4.19 3 new clicks/month
http://www.marketingpilgrim.com/2006/11/googles-secret-cpm-ad-network.html

webelements Rank: 45 Searches/Mo: 0 Est. Value/Click: $0.69 3 new clicks/month
http://www.marketingpilgrim.com/2009/05/google-launches-easily-embeddable-web-elements-at-io-2009...

octopus boat Rank: 5 Searches/Mo: 300 Est. Value/Click: $1.18 3 new clicks/month
http://www.marketingpilgrim.com/2011/01/cup-ofjoe -are-you-a-boat-or-an-octopus-2.html

affiliate marketing companies Rank: 18 Searches/Mo: 1k Est. Value/Click: $2.7 3 new clicks/month
http://www.marketingpilgrim.com/2010/08/affiliate-marketing-company-viglink-acquires-rival-drivin...

media sharing Rank: 16 Searches/Mo: 870 Est. Value/Click: $1.09 3 new clicks/month
http://www.marketingpilgrim.com/2011/01/could-social-media-sharing-violate-copyright.html
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smallest laptop Rank: 25 Searches/Mo: 4k Est. Value/Click: $2.4 3 new clicks/month
http://www.marketingpilgrim.com/2008/03/new-contest-win-the-worlds-smallest-laptop-computer.html

trending Rank: 35 Searches/Mo: 0 Est. Value/Click: $1.71 3 new clicks/month
http://www.marketingpilgrim.com/2010/12/wikileaks-drama-forces-twitter-to-explain-trending-servic...

instore Rank: 19 Searches/Mo: 2k Est. Value/Click: $0.83 3 new clicks/month
http://www.marketingpilgrim.com/2011/01/best-buy-gets-friendly-with-online-and-instore-magazine.html

walmartcom Rank: 44 Searches/Mo: 27k Est. Value/Click: $0.28 3 new clicks/month
http://www.marketingpilgrim.com/2007/07/lessons-from-walmartcom.html

internet time Rank: 36 Searches/Mo: 2k Est. Value/Click: $1.29 3 new clicks/month
http://www.marketingpilgrim.com/2010/12/free-the-internet-time-for-the-net-neutrality-vote.html

a death Rank: 2 Searches/Mo: 0 Est. Value/Click: $0.08 2 new clicks/month
http://www.marketingpilgrim.com/2011/01/is-google-looking-to-deal-groupon-a-death-blow.html

Download as CSV

Top Site Sections Summary Estimated Clicks/Month

marketingpilgrim.com/2010/0...

Number of Keywords: 911

Estimated Value/Mo: $8k (-$998)

Top Keywords: jcpenney's, google finance, sears com, tagged com, local business center

marketingpilgrim.com/2007

Number of Keywords: 482

Estimated Value/Mo: $778 (-$300)

Top Keywords: switchboard com, wake county library, switchboard.com., oodle, tweeter's

marketingpilgrim.com/2009

Number of Keywords: 372

Estimated Value/Mo: $683 (+$17)

Top Keywords: merry christmas, t mobile plans, google backwards, ppc affiliates, amazon affiliate

marketingpilgrim.com/2008
Number of Keywords: 382
Estimated Value/Mo: $871 (-$388)

Top Keywords: sem companies, commision junction, motrin, ziggs, livevideo com 998 | 846 | 808 J 680 | 810

jobs.marketingpilgrim.com
Number of Keywords: 92

Estimated Value/Mo: $943 (-$55)
Top Keywords: internet marketing jobs, marketing jobs, online marketing jobs, web marketing jobs, 329 334
internet marketing job

marketingpilgrim.com/2011/0...

Number of Keywords: 58

Estimated Value/Mo: $153 (+$153)

Top Keywords: print ads, mobile gaming, recognizes, issued, hamper
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http://marketingpilgrim.com/2011/01/time-inc-merges-print-digital-ad-sales-units.html

marketingpilgrim.com/2006

Number of Keywords: 202

Estimated Value/Mo: $292 (-$708)

Top Keywords: media marketing, reputation, answerbag, ice rocket, seo certification

marketingpilgrim.com/author

Number of Keywords: 5

Estimated Value/Mo: $61 (-$9)

Top Keywords: andy beal, sean maguire, jason west, joe hall, paul bennett

marketingpilgrim.com/andy-b...
Number of Keywords: 1

Estimated Value/Mo: $57 (-$18)
Top Keywords: andy beal

marketingpilgrim.com/intern...

Number of Keywords: 23

Estimated Value/Mo: $226 (-$183)

Top Keywords: internet marketing consultant, internet marketing consultants, web marketing consultant,
web marketing consulting, web marketing consultants

marketingpilgrim.com/7-minu...

Number of Keywords: 6

Estimated Value/Mo: $17 (-$47)

Top Keywords: seo guide, 7 minutes, search engine optimization guides

marketingpilgrim.com/intern...

Number of Keywords: 26

Estimated Value/Mo: $24 (-$38)

Top Keywords: marketing books, internet marketing books, internet marketing book, internet books,
internet marketing ebook

marketingpilgrim.com/category

Number of Keywords: 14

Estimated Value/Mo: $17 (-$17)

Top Keywords: shopping engines, mobile marketing news, search marketing news, local mobile, direct
marketing news

marketingpilgrim.com/search...

Number of Keywords: 8

Estimated Value/Mo: $3 (-$5)

Top Keywords: marketing scholarship, Scholarship Contest, search engine marketer, contest
scholarship, sem search engine marketing

marketingpilgrim.com/2005

Number of Keywords: 10

Estimated Value/Mo: $1 (-$1)

Top Keywords: googling google, keyword cost, blog ticker, kim krause, gus plc
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Keyword Groups with the Biggest Gains - Details

Biggest Opportunities (all) Rank

jepenney's (29)
Searches/Mo: 5k Est. Value/Click: $0.61 Est. Potential New Clicks/Month: 297k

24
Other Keywords for URL: jcpenney's, jcpenneys, shopping experience 28
google finance (20)
Searches/Mo: 450k Est. Value/Click: $1.56 Est. Potential New Clicks/Month: 75k
Other Keywords for URL: google finance, mobile finance 20
sears com (39)
Searches/Mo: 1M Est. Value/Click: $0.4 Est. Potential New Clicks/Month: 79k
Other Keywords for URL: sears com, saers com 35 36
onstar (28)
Searches/Mo: 33k Est. Value/Click: $5.69 Est. Potential New Clicks/Month: 3k 8
Other Keywords for URL: onstar, what is onstar 33
tagged com (30)
Searches/Mo: 550k Est. Value/Click: $0.35 Est. Potential New Clicks/Month: 51k 32 38 A2

Other Keywords for URL: tagged com, fighting spam

adwords keyword tool (42)

Searches/Mo: 18k Est. Value/Click: $2.94 Est. Potential New Clicks/Month: 2k

Other Keywords for URL: adwords keyword tool, adword keyword tool, adwords keywords tool, adwords ’7 38
keyword tools, adwords keyword search tool 37

omniture (47)
Searches/Mo: 18k Est. Value/Click: $4.76 Est. Potential New Clicks/Month: 1k

Other Keywords for URL: omniture, ominture, omiture i0 41
google checkout merchant (18)

Searches/Mo: 0 Est. Value/Click: $8.77 Est. Potential New Clicks/Month: 754 4

Other Keywords for URL: google checkout merchant 43 43

deloitte (47)

Searches/Mo: 74k Est. Value/Click: $0.93 Est. Potential New Clicks/Month: 7k 29
Other Keywords for URL: deloitte, delloite, this holiday, deloite, delloit 35
google world (41)

Searches/Mo: 40k Est. Value/Click: $1.9 Est. Potential New Clicks/Month: 3k

Other Keywords for URL: google world 32
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http://www.marketingpilgrim.com/2009/04/new-changes-to-adwords-keyword-tool-local-search-vs-global-search-figures-added.html
http://www.marketingpilgrim.com/2010/03/omniture-to-provide-analytics-on-facebook-mobile.html
http://www.marketingpilgrim.com/2007/06/merchant-adoption-rates-of-google-checkout-vs-paypal-express.html
http://www.marketingpilgrim.com/2010/09/deloitte-says-non-stores-will-rule-this-holiday-season.html
http://www.marketingpilgrim.com/2010/06/google-image-homepage.html

commission junction (18)
Searches/Mo: 15k Est. Value/Click: $2.14 Est. Potential New Clicks/Month: 2k
Other Keywords for URL: commission junction, comission junction

adds (38)
Searches/Mo: 90k Est. Value/Click: $0.8 Est. Potential New Clicks/Month: 5k
Other Keywords for URL: adds, for fan

google sponsored links (36)

Searches/Mo: 2k Est. Value/Click: $27 Est. Potential New Clicks/Month: 152

Other Keywords for URL: google sponsored links, google links sponsored, sponsored links on google,
sponsered links, sponsored links in google

jepenneys (22)
Searches/Mo: 74k Est. Value/Click: $0.7 Est. Potential New Clicks/Month: 6k
Other Keywords for URL: jcpenney's, jcpenneys, shopping experience

t mobile plans (18)
Searches/Mo: 22k Est. Value/Click: $3.27 Est. Potential New Clicks/Month: 1k
Other Keywords for URL: t mobile plans

above the law (33)
Searches/Mo: 90k Est. Value/Click: $0.38 Est. Potential New Clicks/Month: 10k
Other Keywords for URL: above the law

soap opera network (38)
Searches/Mo: 0 Est. Value/Click: $3.21 Est. Potential New Clicks/Month: 1k
Other Keywords for URL: soap opera network, soap opera net, soap opera websites, the soap opera network

sunrocket (28)
Searches/Mo: 2k Est. Value/Click: $28 Est. Potential New Clicks/Month: 117
Other Keywords for URL: sunrocket, sunroclet, sunrockert

www google cpm (44)
Searches/Mo: 0 Est. Value/Click: $4.19 Est. Potential New Clicks/Month: 741
Other Keywords for URL: www google cpm, cpm ad network, cpm ad, cpm network, cpm advertising network

google it (12)
Searches/Mo: 22k Est. Value/Click: $1.28 Est. Potential New Clicks/Month: 2k
Other Keywords for URL: google it, just google it

tweeter's (38)
Searches/Mo: 60 Est. Value/Click: $0.45 Est. Potential New Clicks/Month: 7k
Other Keywords for URL: tweeter's, tweeter electronic

google accounts (37)
Searches/Mo: 0 Est. Value/Click: $1.33 Est. Potential New Clicks/Month: 2k
Other Keywords for URL: google accounts
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http://www.marketingpilgrim.com/2010/06/commission-junction-chosen-twice-as-often-as-other-affiliate-networks.html
http://www.marketingpilgrim.com/2010/09/facebook-adds-browser-for-fan-pages.html
http://www.marketingpilgrim.com/2010/11/from-sponsored-links-to-ads-what-does-google-have-up-its-sleeve.html
http://www.marketingpilgrim.com/2010/12/the-jcpenney’s-facebook-shopping-“experience”.html
http://www.marketingpilgrim.com/2009/02/t-mobile-plans-more-g-phones-for-2009.html
http://www.marketingpilgrim.com/2010/02/does-google-think-its-above-the-law.html
http://www.marketingpilgrim.com/2008/05/from-geek-to-chic-the-soap-opera-of-the-internet.html
http://www.marketingpilgrim.com/2006/01/sunrocket-giving-bloggers-bad-name.html
http://www.marketingpilgrim.com/2006/11/googles-secret-cpm-ad-network.html
http://www.marketingpilgrim.com/2010/03/google-it-wasnt-just-the-hacking-and-godaddy-hops-on-the-bandwagon.html
http://www.marketingpilgrim.com/2007/07/lessons-from-the-tweeter-saga.html
http://www.marketingpilgrim.com/2010/10/google-accounts-for-as-much-as-12-of-all-internet-traffic.html

marketing jobs (17)

Searches/Mo: 135k Est. Value/Click: $1.42 Est. Potential New Clicks/Month: 2k

Other Keywords for URL: internet marketing jobs, marketing jobs, online marketing jobs, web marketing 48
jobs, internet marketing job

blogger search (14)
Searches/Mo: 7k Est. Value/Click: $3.08 Est. Potential New Clicks/Month: 880
Other Keywords for URL: blogger search, search warrant

local business center (7)
Searches/Mo: 15k Est. Value/Click: $3.38 Est. Potential New Clicks/Month: 761

Other Keywords for URL: local business center, google local business center 24 26

wake county library (15)
Searches/Mo: 18k Est. Value/Click: $1.1 Est. Potential New Clicks/Month: 2k 32

Other Keywords for URL: wake county library, wake county public library 43

google shopping (25)

Searches/Mo: 27k Est. Value/Click: $1.23 Est. Potential New Clicks/Month: 2k

Other Keywords for URL: google shopping, social shopping 34
alltheweb (45)

Searches/Mo: 27k Est. Value/Click: $0.77 Est. Potential New Clicks/Month: 3k
Other Keywords for URL: alltheweb, alltheweb. 46

alltheweb. (46)
Searches/Mo: 0 Est. Value/Click: $0.71 Est. Potential New Clicks/Month: 3k
Other Keywords for URL: alltheweb, alltheweb.

switchboard.com. (38)
Searches/Mo: 0 Est. Value/Click: $0.25 Est. Potential New Clicks/Month: 8k

Other Keywords for URL: switchboard com, switchboard.com., switchboardcom, switchboard.como, ’7 41 47
switchboard.+com 28 28 30 35 ]

merry christmas (21)
Searches/Mo: 18k Est. Value/Click: $0.35 Est. Potential New Clicks/Month: 6k
Other Keywords for URL: merry christmas, marry christmas, christmas merry

36 44

yahoojapan (43)
Searches/Mo: 18k Est. Value/Click: $0.62 Est. Potential New Clicks/Month: 3k
Other Keywords for URL: yahoojapan 40

switchboard com (21)
Searches/Mo: 74k Est. Value/Click: $0.23 Est. Potential New Clicks/Month: 8k

Other Keywords for URL: switchboard com, switchboard.com., switchboardcom, switchboard.como, 46
switchboard.+com

search engine optimization tips (41)
Searches/Mo: 8k Est. Value/Click: $5.47 Est. Potential New Clicks/Month: 307

Other Keywords for URL: search engine optimization tips J%_I% 13
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http://jobs.marketingpilgrim.com/
http://www.marketingpilgrim.com/2010/04/iphone-blogger-intrigue-results-in-search-warrant.html
http://www.marketingpilgrim.com/2010/04/google-local-business-center-now-google-places.html
http://www.marketingpilgrim.com/2007/02/north-carolinas-wake-county-library-bans-myspace-on-computers.html
http://www.marketingpilgrim.com/2010/12/facebook-and-google-expand-on-social-shopping.html
http://www.marketingpilgrim.com/2007/04/yahoos-alltheweb-better-than-google.html
http://www.marketingpilgrim.com/2007/04/yahoos-alltheweb-better-than-google.html
http://www.marketingpilgrim.com/2007/09/infospace-sells-switchboardcom-is-mobile-business-next.html
http://www.marketingpilgrim.com/2009/12/merry-christmas-3.html
http://www.marketingpilgrim.com/2010/07/yahoo-japan-disses-bing-picks-google-as-new-search-partner.html
http://www.marketingpilgrim.com/2007/09/infospace-sells-switchboardcom-is-mobile-business-next.html
http://www.marketingpilgrim.com/2008/05/search-engine-optimization-tips.html

google blogger (26)
Searches/Mo: 0 Est. Value/Click: $2.63 Est. Potential New Clicks/Month: 629
Other Keywords for URL: google blogger, real time stats

reachlocal (37)
Searches/Mo: 4k Est. Value/Click: $2.76 Est. Potential New Clicks/Month: 587
Other Keywords for URL: reachlocal, indicative of, smb internet

live maps (41)
Searches/Mo: 33k Est. Value/Click: $0.4 Est. Potential New Clicks/Month: 4k
Other Keywords for URL: live maps

google local business center (10)
Searches/Mo: 0 Est. Value/Click: $4.02 Est. Potential New Clicks/Month: 361
Other Keywords for URL: local business center, google local business center

wake county public library (50)
Searches/Mo: 0 Est. Value/Click: $1.2 Est. Potential New Clicks/Month: 1k
Other Keywords for URL: wake county library, wake county public library

amazon affiliate (29)

Searches/Mo: 10k Est. Value/Click: $0.76 Est. Potential New Clicks/Month: 2k

Other Keywords for URL: amazon affiliate, affiliate scheme, Amaqzon Affiliate, internet marketing north
carolina

motrin (35)
Searches/Mo: 33k Est. Value/Click: $0.47 Est. Potential New Clicks/Month: 3k
Other Keywords for URL: motrin

internet retailer (9)

Searches/Mo: 3k Est. Value/Click: $2.98 Est. Potential New Clicks/Month: 413

Other Keywords for URL: internet retailer, internet rates, internet retailers, top internet retailers, top internet
retailer

google voip (27)
Searches/Mo: 2k Est. Value/Click: $3.94 Est. Potential New Clicks/Month: 306
Other Keywords for URL: google voip, marketing voip, yahoo voip

make money with google (26)

Searches/Mo: 7k Est. Value/Click: $2.81 Est. Potential New Clicks/Month: 419

Other Keywords for URL: make money with google, making money with google, how to make money with
google, make money google, make money on google

icrossing (19)
Searches/Mo: 4k Est. Value/Click: $3.42 Est. Potential New Clicks/Month: 330
Other Keywords for URL: icrossing

eloqua (14)

Searches/Mo: 4k Est. Value/Click: $2.21 Est. Potential New Clicks/Month: 489

Other Keywords for URL: eloqua, email lead generation, lead generation email, lead generation tips,
email marketing reports
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http://www.marketingpilgrim.com/2010/07/blogger-gets-real-time-stats-google-analytics-next.html
http://www.marketingpilgrim.com/2010/05/reachlocals-ipo-indicative-of-smb-internet-market.html
http://www.marketingpilgrim.com/2008/04/google-yahoo-and-live-expanding-their-maps.html
http://www.marketingpilgrim.com/2010/04/google-local-business-center-now-google-places.html
http://www.marketingpilgrim.com/2007/02/north-carolinas-wake-county-library-bans-myspace-on-computers.html
http://www.marketingpilgrim.com/2009/06/amazon-calls-nc-lawmakers-bluff-cancels-affiliate-program-early.html
http://www.marketingpilgrim.com/2008/11/motrin-faces-twitter-headache-over-new-video-campaign.html
http://www.marketingpilgrim.com/2010/08/internet-retailer-rates-top-500-seo-efforts.html
http://www.marketingpilgrim.com/2010/05/google-buys-voip-service-that-powers-some-yahoo-aol-offerings.html
http://www.marketingpilgrim.com/2009/12/google-sues-make-money-with-google-scams.html
http://www.marketingpilgrim.com/2009/10/why-icrossing-is-to-search-share-as-viagra-is-to-sexual-intercourse.html
http://www.marketingpilgrim.com/2010/10/eloqua-report-offers-tips-on-lead-generation-email-marketing.html

ripoff report (26)
Searches/Mo: 12k Est. Value/Click: $1.12 Est. Potential New Clicks/Month: 944
Other Keywords for URL: unvarnished, ripoff report

knol (48)
Searches/Mo: 5k Est. Value/Click: $1.79 Est. Potential New Clicks/Month: 588
Other Keywords for URL: knol 17

seattle locksmith (50)
Searches/Mo: 0 Est. Value/Click: $9.2 Est. Potential New Clicks/Month: 112
Other Keywords for URL: seattle locksmith 34

wordpress plugins (39)
Searches/Mo: 22k Est. Value/Click: $0.27 Est. Potential New Clicks/Month: 4k

Other Keywords for URL: wordpress plugins, best wordpress plugins, top wordpress plugins, word press 45 43
plugins, plugins for wordpress 37 39 40 37 I

Download as CSV

Keywords Not Ranked On But Should Be Estimated Clicks/Month
google keyword tool seobook.com |
Searches/Month: 60k searchenginejourn... K
Cost/Click: $3.18 Est. Potential Clicks/Month: 866 searchengineland.com |
Avg. Competitor Rank: 12 e N e |E 4175
search engine searchenginewatch... | IEEss
Searches/Month: 90k searchenginejourn... |_| +103
Cost/Click: $4.27 Est. Potential Clicks/Month: 319 searchengineland.com |

Avg. Competitor Rank: 21 seroundtable.com |D +40

S i o am
cearches/Month: 2M searchengineland.com |

Cost/Click: $1.41 Est. Potential Clicks/Month: 9k seroundtable.com !El +628

Avg. Competitor Rank: 29 |

search engine watch searchenginewatch... |G
Searches/Month: 2k seroundtable.com [ +2
Cost/Click: $0.82 Est. Potential Clicks/Month: 109 searchengineland.com "Il 42

Avg. Competitor Rank: 14 searchenginejourn... [J +1

search engine marketing searchenginewatch... |6
Searches/Month: 33k sempo.org |

Cost/Click: $9.11 Est. Potential Clicks/Month: 264 e, ":l =
Avg. Competitor Rank: 12 : i

google alerts searchenginejourn... |EEET
Searches/Month: 74k clickz.com |[E2as
Cost/Click: $3.27 Est. Potential Clicks/Month: 200 searchengineland.com |

Avg. Competitor Rank: 23 seroundtable.com |
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http://www.marketingpilgrim.com/2010/03/unvarnished-com-launches-a-ripoff-report-for-individuals.html
http://www.marketingpilgrim.com/2009/08/time-to-say-bye-bye-to-google-knol.html
http://www.marketingpilgrim.com/2010/06/google-click-fraud-lawsuit.html
http://www.marketingpilgrim.com/2008/12/best-wordpress-plugins-new-blogs.html
http://cckk.ca/NXMJBTQA/3
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clickz

Searches/Month: 2k

Cost/Click: $6.09 Est. Potential Clicks/Month: 176
Avg. Competitor Rank: 8

'SEO’

Searches/Month: 0

Cost/Click: $3.73 Est. Potential Clicks/Month: 1k
Avg. Competitor Rank: 14

seo

Searches/Month: 165k

Cost/Click: $3.74 Est. Potential Clicks/Month: 1k
Avg. Competitor Rank: 15

google keyword

Searches/Month: 10k

Cost/Click: $2.98 Est. Potential Clicks/Month: 102
Avg. Competitor Rank: 16

seo tools

Searches/Month: 27k

Cost/Click: $2.57 Est. Potential Clicks/Month: 818
Avg. Competitor Rank: 6

seo toolbar

Searches/Month: 2k

Cost/Click: $4.45 Est. Potential Clicks/Month: 100
Avg. Competitor Rank: 7

seo tips

Searches/Month: 12k

Cost/Click: $6.64 Est. Potential Clicks/Month: 62
Avg. Competitor Rank: 18

merchantcircle

Searches/Month: 0

Cost/Click: $96.00 Est. Potential Clicks/Month: 30
Avg. Competitor Rank: 25

google webmaster tools

Searches/Month: 0

Cost/Click: $1.21 Est. Potential Clicks/Month: 344
Avg. Competitor Rank: 16

google domain registration
Searches/Month: 5k

Cost/Click: $8.09 Est. Potential Clicks/Month: 42
Avg. Competitor Rank: 23

adwords editor

Searches/Month: 3k

Cost/Click: $8.17 Est. Potential Clicks/Month: 63
Avg. Competitor Rank: 8
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Se0book.com |
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|

searchenginejourn... | Ied
searchengineland.com | g
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seobook.com [l +4

searchenginewatch... | EED
searchengineland.com | G
seroundtable.com |EEs
|

MARKETING PILGRIM

2011: 12:22 AM



Marketingpilgrim.com: SEO Dashboard

wordtracker

Searches/Month: 7k

Cost/Click: $4.10 Est. Potential Clicks/Month: 38
Avg. Competitor Rank: 21

facebook login

Searches/Month: 37M

Cost/Click: $0.82 Est. Potential Clicks/Month: 25k
Avg. Competitor Rank: 42

search engines

Searches/Month: 301k

Cost/Click: $1.07 Est. Potential Clicks/Month: 1k
Avg. Competitor Rank: 21

froogle

Searches/Month: 60k

Cost/Click: $1.06 Est. Potential Clicks/Month: 616
Avg. Competitor Rank: 17

google image

Searches/Month: 135k

Cost/Click: $1.60 Est. Potential Clicks/Month: 388
Avg. Competitor Rank: 27

google search history

Searches/Month: 8k

Cost/Click: $3.18 Est. Potential Clicks/Month: 200
Avg. Competitor Rank: 10

danny sullivan

Searches/Month: 2k

Cost/Click: $1.40 Est. Potential Clicks/Month: 74
Avg. Competitor Rank: 17

searchenginewatch

Searches/Month: 0

Cost/Click: $2.38 Est. Potential Clicks/Month: 43
Avg. Competitor Rank: 11
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Keyword Overlap in Your SEO & PPC campaigns W Est. Organic Clicks vs. [[]Paid Clicks

None
Download as CSV

MARKETING PILGRIM

Marketingpilgrim.com > SEO Dashboard - 2011: 12:22 AM


http://cckk.ca/NXMJBTQA/15

Marketingpilgrim.com: SEO Dashboard

Keyword Groups with the Most Potential - Details
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