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You gained 8 clicks last month, worth $10.  

 

Amount of Keywords in Top Search Results 

You show up in the top 50 search results on Google 
for 19 different keywords. More importantly, you are in 
the top 20 on 6 which is up by 12% or 2 keywords since 
last month. 

 

Number of Unique Pages that Rank Organically 

14 of your pages appear in the top 50 of at least 
one search. 

 

 

Total Organic Clicks Per Month 

You should be getting 7.94 clicks per month from 
your organic placements on Google. That's up 5.32 
clicks or 203% over the past 2 months. 

 

Value of Organic Clicks Per Month 

If you had to buy all those organic clicks via 
Google Adwords, they'd cost $10. That's an additional 
savings of $10 over last month. 
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Biggest Gains   Most Valuable Keywords 

You moved up in ranks on 15 keywords last month. 
All those gains added up to about 2.17 clicks you 

wouldn't have received last month. In equivalent 
PPC dollars, all those new clicks are worth about 

$2.65. 

Rank 

4(+12)▲little pixies  
Estimated Clicks/Month gained: 1 

http://www.seobegin.com/2010/09/prett...

27▲seo conference  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2010/10/seo-c...

39▲aaron wall  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2008/08/aaron...

35(+13)▲russ jones  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2008/08/russ-...

26(+9)▲debra mastaler  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2008/08/debra...

30(+4)▲blockout clothes  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2009/09/googl...

13(+18)▲feedster api  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2009/03/ping-...

13▲feedster ping  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2009/03/ping-...

17▲feedstercom  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2009/03/ping-...

12(+1)▲spamming techniques  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2009/05/7-laz...

32(+7)▲name tld  
Estimated Clicks/Month stayed_the_same 

http://www.seobegin.com/2009/04/top-l...

 

You gained ranks on 7 out of your top 10 most 
valuable keywords.  Moving up the charts on those 
important keywords means about 1.22 visits to the 
site that wouldn't have come last month. 

Rank 

seo conference  
Rank: 27  Est. Clicks/Mo: 0   
Est. Value/Mo: $1.72  

little pixies  
Rank: 4(+12)  Est. Clicks/Mo: 1(+1)  
Est. Value/Mo: $0.58(+$0.51)  

aaron wall  
Rank: 39  Est. Clicks/Mo: 0   
Est. Value/Mo: $0.33  

russ jones  
Rank: 35(+13)  Est. Clicks/Mo: 0    
Est. Value/Mo: $0.18(+$0.08)  

name tld  
Rank: 32(+7)  Est. Clicks/Mo: 0    
Est. Value/Mo: $0.13(-$0.223)  

debra mastaler  
Rank: 26(+9)  Est. Clicks/Mo: 0    
Est. Value/Mo: $0.01   

blockout clothes  
Rank: 30(+4)  Est. Clicks/Mo: 0    
Est. Value/Mo: $0   

feedster api  
Rank: 13(+18)  Est. Clicks/Mo: 0    
Est. Value/Mo: $0   

feedster ping  
Rank: 13  Est. Clicks/Mo: 0   
Est. Value/Mo: $0  

View more    View more  
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Newly Ranked Organic Pages 

2 pages show up in Google search results that didn't last month. Combined, those new placements drive 0.41 clicks, 

which would be worth about $14 if you paid for those same clicks in Google Adwords. 

http://www.seobegin.com/2008/08/aaron-wall-master-in-the-making/ 
Keywords (rank): aaron wall (39) 
 

 

Est. Total Clicks/Mo: 0 Est. SEO Value: $0.3

http://www.seobegin.com/2010/07/seo-training/ 
Keywords (rank): 
 

 

Est. Total Clicks/Mo: 0 Est. SEO Value: $0

View more  
 

 (p. 17)
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New Keywords (You weren't ranked on before)   Top Site Sections Summary 

You now place in the top 50 search results on 5 
keywords that you didn't even show up on last month. 

Those keywords drive 0.87 clicks worth an estimated 
$2.05 per month in equivalent PPC dollars. All those 
new keywords represent a beachhead to an opportunity 

that could lead to as many as 116 clicks per month if 
you could be in the first position on each of the 

keywords. 

seo conference  
Rank: 27  Searches/Mo: 480  Est. Value/Click: $3.69   
Estimated New Clicks/Month: 0  

aaron wall  
Rank: 39  Searches/Mo: 720  Est. Value/Click: $0.91   
Estimated New Clicks/Month: 0  

feedster ping  
Rank: 13  Searches/Mo: 0  Est. Value/Click: $0.08   
Estimated New Clicks/Month: 0  

feedstercom  
Rank: 17  Searches/Mo: 0  Est. Value/Click: $0.08   
Estimated New Clicks/Month: 0  

 

The top 2 site sections draw 100% of all of your 
organic visitors. Together those sections combine 
for 2.58 clicks per month. That's up by 1.98 visits or 
nearly 328% since last month. 

Clicks/Month 

seobegin.com/2010/08/gua
ran... 
Number of Keywords: 8  

Est. Value/Mo: $2 (+$2)  

seobegin.com/2008/08/deb

ra-... 
Number of Keywords: 4  

Est. Value/Mo: $1   

seobegin.com/2009/05/7-la
zy... 
Number of Keywords: 7  

Est. Value/Mo: $0 (-$1)  

View more    View more  
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 Keyword Groups with the Biggest Gains  
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Biggest Opportunities   Keywords Not Ranked On But Should Be

You currently rank somewhere in the top 50 on 19 

search phrases on Google. If you could land the 
number one spot for all of those searches, you'd get 

about 176 additional clicks per month. If you just focus 
on your top 100 biggest opportunities, and ignore all the 
rest, you'll get 176 clicks per month. That would cost you 

more than $253 in equivalent PPC dollars. 

seo conference  
Rank: 27   Searches/Mo: 480  Est. Value/Click: $3.69   
Est. Potential New Clicks/Month: 40  

aaron wall  
Rank: 39   Searches/Mo: 720  Est. Value/Click: $0.91   
Est. Potential New Clicks/Month: 66  

russ jones  
Rank: 35 (+13)  Searches/Mo: 480  Est. Value/Click: $0.64   
Est. Potential New Clicks/Month: 41  

name tld  
Rank: 32 (+7)  Searches/Mo: 240  Est. Value/Click: $3.09   
Est. Potential New Clicks/Month: 5  

little pixies  
Rank: 4 (+12)  Searches/Mo: 120  Est. Value/Click: $0.45   
Est. Potential New Clicks/Month: 4  

debra mastaler  
Rank: 26 (+9)  Searches/Mo: 0  Est. Value/Click: $0.08   
Est. Potential New Clicks/Month: 5  

blockout clothes  
Rank: 30 (+4)  Searches/Mo: 0  Est. Value/Click: $0.08   
Est. Potential New Clicks/Month: 0  

feedster api  
Rank: 13 (+18)  Searches/Mo: 0  Est. Value/Click: $0.08   
Est. Potential New Clicks/Month: 0  

feedster ping  
Rank: 13   Searches/Mo: 0  Est. Value/Click: $0.08   
Est. Potential New Clicks/Month: 0  

feedstercom  
Rank: 17   Searches/Mo: 0  Est. Value/Click: $0.08   
Est. Potential New Clicks/Month: 0  

spamming techniques  
Rank: 12 (+1)  Searches/Mo: 0  Est. Value/Click: $0.08   
Est. Potential New Clicks/Month: 0  

 

You and your competitors often show up in the 

same search results -- that's why they are 
competitors. But, sometimes they are showing up 

and you are not. Right now, there are about 13k 
searches per month where you are not contesting 
your competitors. Look at the keywords, and decide 

whether it makes sense to counter them. 

Cost/Click: $0.76  Est. Potential Clicks/Mo.: 269 

 Avg. Competitor Rank: 24  

superpages Searches/Mo.: 110k
 

 

Cost/Click: $2.67  Est. Potential Clicks/Mo.: 61 

 Avg. Competitor Rank: 15  

dmoz Searches/Mo.: 10k
 

 

Cost/Click: $7.58  Est. Potential Clicks/Mo.: 9  Avg. Competitor Rank: 9  

dallas internet marketing Searches/Mo.: 870
 

 

Cost/Click: $3.29  Est. Potential Clicks/Mo.: 17  Avg. Competitor Rank: 3  

seo consultation Searches/Mo.: 570
 

 

Cost/Click: $8.04  Est. Potential Clicks/Mo.: 6  Avg. Competitor Rank: 4  

internet marketing michigan Searches/Mo.: 300
 

 

Cost/Click: $0.51  Est. Potential Clicks/Mo.: 124 

 Avg. Competitor Rank: 5  

beach scenes Searches/Mo.: 10k
 

 

Cost/Click: $6.67  Est. Potential Clicks/Mo.: 7  Avg. Competitor Rank: 3  

michigan website designers Searches/Mo.: 390
 

 

Cost/Click: $3.78  Est. Potential Clicks/Mo.: 15  Avg. Competitor Rank: 1  

michigan website development Searches/Mo.: 240
 

 

Cost/Click: $1.33  Est. Potential Clicks/Mo.: 36 

 Avg. Competitor Rank: 16  

schumacher homes Searches/Mo.: 8k
 

 

Cost/Click: $2.54  Est. Potential Clicks/Mo.: 14  Avg. Competitor Rank: 7  

link building campaign Searches/Mo.: 990
 

 

Cost/Click: $2.17  Est. Potential Clicks/Mo.: 16  Avg. Competitor Rank: 6  

adaptive marketing Searches/Mo.: 990
 

 

Cost/Click: $8.47  Est. Potential Clicks/Mo.: 4  Avg. Competitor Rank: 6  

michigan web designers Searches/Mo.: 300
 

 

View more    View more  
 

 (p. 19)  (p. 20)
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Keyword Overlap in Your SEO & PPC campaigns
 

You currently don't have any ads on keywords that you also rank organically for.  This means that you aren't spending any 
money on ads when you have a search result. However, surpisingly enough, it is sometimes profitable to do so since that ad 
will probably have a good quality score. 

 

Est. Organic Clicks  vs.  
 

Paid Clicks 

None 

 

 

 

 

 

 

 

View more  
 

 (p. 23)
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 Keyword Groups with the Most Potential  
 

 
 

Traffic Share   Domains that Gained or Lost Clicks on your Keywords 

Relative to your top 5 competitors, your site gained 

1.84% of the traffic share. At the same time, 
linkjuicy.com has exploded and ripped traffic from 

alliance3.net and seogeeks.org. 

 

 

This month, Seobook.com gained 107 clicks by 

improving their position on organic searches that 
you also rank for. 

seobook.com   +107

searchenginestrategies.com   +19

aaronwall.com     +17

twitter.com     +14

seotrainingdojo.com     +10

search-marketing.info     +10

intuitive.com     +8

searchenginepeople.com     +7

outspokenmedia.com     +7

cornwallseo.com     +5

searchmarketingexpo.com     +5

blogspot.com     +4

seoish.com     +4

searchenginewatch.com     +4

pubcon.com     +4

blogtrepreneur.com     +4

netpaths.net     +4

ultimateinsurancesystem.com     +4

forgeseo.com     +3

wikipedia.org     +3

wolf-howl.com     +3

invesp.net     +2

 -2   december.com 
 -4   tld.name 
 -4   littlepixies.co.uk 

  *competitors in bold
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Top Organic Competitors and their Best Keywords  

Combined, your organic competitors get about 100% of their traffic from unpaid search. The biggest mover was 
linkjuicy.com. They picked up 371 organic clicks overall. 

 Competition: No data on clicks relative to your top 5 competitors 
 

alliance3.net  

seogeeks.org  
seer interactive (38) 

ariozick.com  
commerce search (17), 

link advertising (30), ozick (42), 

seo rankings (47), contrarian (48) 

dallasinternetmarketing.org  
dallas internet marketing (9), 

debra mastaler (18), 

internet marketing dallas (21), 

dallas seo (43) 

linkjuicy.com  
dmoz (15), paid link (15), paid links (21), 

debra mastaler (23), 

http linkmarketing org (43) 

invesp.net  
aaron wall (15), online marketers (22), 

www smartsearchmarketing com b2b (43), 

debra mastaler (48), most influential (49) 

linkspiel.com  
viral email (15), bat phone (28), 

build links (32), schpiel (43), onlink (47) 
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Biggest Gains (all) Clicks/Month 

▲little pixies 4(+12) 
Est. Clicks/Month gained:  1  Est. Value/Click: $0.45  Estimated Value gained: $1  

http://www.seobegin.com/2010/09/prett...

▲seo conference 27 

Est. Clicks/Month unchanged    Est. Value/Click: $3.69  Estimated Value unchanged $2  

http://www.seobegin.com/2010/10/seo-c...

▲aaron wall 39 

Est. Clicks/Month unchanged    Est. Value/Click: $0.91  Estimated Value unchanged $0  

http://www.seobegin.com/2008/08/aaron...

▲russ jones 35(+13) 
Est. Clicks/Month unchanged    Est. Value/Click: $0.64  Estimated Value unchanged $0  

http://www.seobegin.com/2008/08/russ-...

▲debra mastaler 26(+9) 
Est. Clicks/Month unchanged    Est. Value/Click: $0.08  Estimated Value unchanged $0  

http://www.seobegin.com/2008/08/debra...

▲blockout clothes 30(+4) 
Est. Clicks/Month unchanged    Est. Value/Click: $0.08  Estimated Value unchanged $0  

http://www.seobegin.com/2009/09/googl...

▲feedster api 13(+18) 
Est. Clicks/Month unchanged    Est. Value/Click: $0.08  Estimated Value unchanged $0  

http://www.seobegin.com/2009/03/ping-...

▲feedster ping 13 

Est. Clicks/Month unchanged    Est. Value/Click: $0.08  Estimated Value unchanged $0  

http://www.seobegin.com/2009/03/ping-...

▲feedstercom 17 

Est. Clicks/Month unchanged    Est. Value/Click: $0.08  Estimated Value unchanged $0  

http://www.seobegin.com/2009/03/ping-...

▲spamming techniques 12(+1) 
Est. Clicks/Month unchanged    Est. Value/Click: $0.08  Estimated Value unchanged $0  

http://www.seobegin.com/2009/05/7-laz...

▲name tld 32(+7) 
Est. Clicks/Month unchanged    Est. Value/Click: $3.09  Estimated Value unchanged $0  

http://www.seobegin.com/2009/04/top-l...
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Most Valuable Keywords (all) Rank 

seo conference 

Rank: 27  Est. Clicks/Mo: 0  Est. Value/Mo: $2  
 

 

little pixies 

Rank: 4(+12)  Est. Clicks/Mo: 1(+1)  Est. Value/Mo: $1(+$0.51)  
 

 

aaron wall 
Rank: 39  Est. Clicks/Mo: 0  Est. Value/Mo: $0  
 

 

russ jones 

Rank: 35(+13)  Est. Clicks/Mo: 0   Est. Value/Mo: $0(+$0.08)  
 

 

name tld 

Rank: 32(+7)  Est. Clicks/Mo: 0   Est. Value/Mo: $0(-$0.223)  
 

 

debra mastaler 
Rank: 26(+9)  Est. Clicks/Mo: 0   Est. Value/Mo: $0   
 

 

blockout clothes 

Rank: 30(+4)  Est. Clicks/Mo: 0   Est. Value/Mo: $0   
 

 

feedster api 
Rank: 13(+18)  Est. Clicks/Mo: 0   Est. Value/Mo: $0   
 

 

feedster ping 

Rank: 13  Est. Clicks/Mo: 0  Est. Value/Mo: $0  
 

 

feedstercom 

Rank: 17  Est. Clicks/Mo: 0  Est. Value/Mo: $0  
 

 

spamming techniques 

Rank: 12(+1)  Est. Clicks/Mo: 0   Est. Value/Mo: $0   
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pageonerankings com 

Rank: 43(-2)  Est. Clicks/Mo: 0   Est. Value/Mo: $0   
 

 

Download as CSV 
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Newly Ranked Organic Pages  

http://www.seobegin.com/2008/08/aaron-wall-master-in-the-making/ 
Estimated SEO Value: $0.3  Estimated Total Clicks/Mo: 0  
Keywords (rank): aaron wall (39) 

http://www.seobegin.com/2010/07/seo-training/ 
Estimated SEO Value: $0  Estimated Total Clicks/Mo: 0  
Keywords (rank):  

Download as CSV 
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New Keywords (You weren't ranked on before) Estimated New Click/Month 

seo conference Rank: 27  Searches/Mo: 480  Est. Value/Click: $3.69  0 new clicks/month 
http://www.seobegin.com/2010/10/seo-conference-manchester/ 

aaron wall Rank: 39  Searches/Mo: 720  Est. Value/Click: $0.91  0 new clicks/month 
http://www.seobegin.com/2008/08/aaron-wall-master-in-the-making/ 

feedster ping Rank: 13  Searches/Mo: 0  Est. Value/Click: $0.08  0 new clicks/month 
http://www.seobegin.com/2009/03/ping-list/ 

feedstercom Rank: 17  Searches/Mo: 0  Est. Value/Click: $0.08  0 new clicks/month 
http://www.seobegin.com/2009/03/ping-list/ 

Download as CSV 
 

 

Top Site Sections Summary Estimated Clicks/Month 

seobegin.com/2010/08/guaran... 
Number of Keywords: 8  

Estimated Value/Mo: $2 (+$2)  
Top Keywords: little pixies, seo conference, pageonerankings com  

seobegin.com/2008/08/debra-... 
Number of Keywords: 4  

Estimated Value/Mo: $1   
Top Keywords: aaron wall, russ jones, debra mastaler  

seobegin.com/2009/05/7-lazy... 
Number of Keywords: 7  

Estimated Value/Mo: $0 (-$1)  
Top Keywords: name tld, blockout clothes, feedster api, feedster ping, feedstercom  

Download as CSV 
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 Keyword Groups with the Biggest Gains - Details  
 

 

Biggest Opportunities (all) Rank 

seo conference (27) 
Searches/Mo: 480  Est. Value/Click: $3.69  Est. Potential New Clicks/Month: 40  
Other Keywords for URL: seo conference  

aaron wall (39) 
Searches/Mo: 720  Est. Value/Click: $0.91  Est. Potential New Clicks/Month: 66  
Other Keywords for URL: aaron wall  

russ jones (35) 
Searches/Mo: 480  Est. Value/Click: $0.64  Est. Potential New Clicks/Month: 41  
Other Keywords for URL: russ jones  

name tld (32) 
Searches/Mo: 240  Est. Value/Click: $3.09  Est. Potential New Clicks/Month: 5  
Other Keywords for URL: name tld  

little pixies (4) 
Searches/Mo: 120  Est. Value/Click: $0.45  Est. Potential New Clicks/Month: 4  
Other Keywords for URL: little pixies  

debra mastaler (26) 
Searches/Mo: 0  Est. Value/Click: $0.08  Est. Potential New Clicks/Month: 5  
Other Keywords for URL: debra mastaler  

blockout clothes (30) 
Searches/Mo: 0  Est. Value/Click: $0.08  Est. Potential New Clicks/Month: 0  
Other Keywords for URL: blockout clothes  

feedster api (13) 
Searches/Mo: 0  Est. Value/Click: $0.08  Est. Potential New Clicks/Month: 0  
Other Keywords for URL: feedster api, feedstercom, feedster ping  

feedster ping (13) 
Searches/Mo: 0  Est. Value/Click: $0.08  Est. Potential New Clicks/Month: 0  
Other Keywords for URL: feedster api, feedstercom, feedster ping  

feedstercom (17) 
Searches/Mo: 0  Est. Value/Click: $0.08  Est. Potential New Clicks/Month: 0  
Other Keywords for URL: feedster api, feedstercom, feedster ping  
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spamming techniques (12) 
Searches/Mo: 0  Est. Value/Click: $0.08  Est. Potential New Clicks/Month: 0  
Other Keywords for URL: spamming techniques  

pageonerankings com (43) 
Searches/Mo: 0  Est. Value/Click: $0.08  Est. Potential New Clicks/Month: 0  
Other Keywords for URL: pageonerankings com  

Download as CSV 
 

 

Keywords Not Ranked On But Should Be Estimated Clicks/Month 

superpages  
Searches/Month: 110k  

Cost/Click: $0.76  Est. Potential Clicks/Month: 269  

Avg. Competitor Rank: 24  

convertoffline.com   

+269
 

 

 

dmoz  
Searches/Month: 10k  

Cost/Click: $2.67  Est. Potential Clicks/Month: 61  

Avg. Competitor Rank: 15  

linkjuicy.com   

+61
 

 

 

dallas internet marketing  
Searches/Month: 870  

Cost/Click: $7.58  Est. Potential Clicks/Month: 9  

Avg. Competitor Rank: 9  

dallasinternetmar...   

+9
 

 

 

seo consultation  
Searches/Month: 570  

Cost/Click: $3.29  Est. Potential Clicks/Month: 17  

Avg. Competitor Rank: 3  

seoaly.com   

+17
 

 

 

internet marketing michigan  
Searches/Month: 300  

Cost/Click: $8.04  Est. Potential Clicks/Month: 6  

Avg. Competitor Rank: 4  

tmprod.com   

+6
 

 

 

beach scenes  
Searches/Month: 10k  

Cost/Click: $0.51  Est. Potential Clicks/Month: 124  

Avg. Competitor Rank: 5  

killerdirectory.com   

+124
 

 

 

michigan website designers  
Searches/Month: 390  

Cost/Click: $6.67  Est. Potential Clicks/Month: 7  

Avg. Competitor Rank: 3  

tmprod.com   

+7
 

 

 

michigan website development  
Searches/Month: 240  

Cost/Click: $3.78  Est. Potential Clicks/Month: 15  

Avg. Competitor Rank: 1  

tmprod.com   

+15
 

 

 

schumacher homes  
Searches/Month: 8k  

Cost/Click: $1.33  Est. Potential Clicks/Month: 36  

Avg. Competitor Rank: 16  

intrapromote.com   

+36
 

 

 

Aug

12

Sep

19

Oct

9

Nov

13

Dec

12

Jan

Aug Sep Oct Nov

41

Dec

43

Jan

Seobegin.com: SEO Dashboard

Feb 16, 2011: 12:02 AM
Seobegin.com > SEO Dashboard

20

http://www.seobegin.com/2009/05/7-lazy-spamming-techniques/
http://www.seobegin.com/2010/08/guaranteed-page-one-rankings-are-bs/
http://cckk.ca/D5NDT8DH/3


link building campaign  
Searches/Month: 990  

Cost/Click: $2.54  Est. Potential Clicks/Month: 14  

Avg. Competitor Rank: 7  

alliance-link.com   

+14
 

 

 

adaptive marketing  
Searches/Month: 990  

Cost/Click: $2.17  Est. Potential Clicks/Month: 16  

Avg. Competitor Rank: 6  

onedegree.ca   

+16
 

 

 

michigan web designers  
Searches/Month: 300  

Cost/Click: $8.47  Est. Potential Clicks/Month: 4  

Avg. Competitor Rank: 6  

tmprod.com   

+4
 

 

 

web development michigan  
Searches/Month: 240  

Cost/Click: $5.75  Est. Potential Clicks/Month: 8  

Avg. Competitor Rank: 2  

tmprod.com   

+8
 

 

 

seo audit  
Searches/Month: 1k  

Cost/Click: $2.49  Est. Potential Clicks/Month: 10  

Avg. Competitor Rank: 7  

seoaly.com   

+10
 

 

 

michigan web development  
Searches/Month: 990  

Cost/Click: $4.53  Est. Potential Clicks/Month: 7  

Avg. Competitor Rank: 6  

tmprod.com   

+7
 

 

 

web design michigan  
Searches/Month: 570  

Cost/Click: $5.63  Est. Potential Clicks/Month: 6  

Avg. Competitor Rank: 9  

tmprod.com   

+6
 

 

 

michigan website design  
Searches/Month: 990  

Cost/Click: $5.62  Est. Potential Clicks/Month: 5  

Avg. Competitor Rank: 11  

tmprod.com   

+5
 

 

 

search marketing agency  
Searches/Month: 2k  

Cost/Click: $8.40  Est. Potential Clicks/Month: 3  

Avg. Competitor Rank: 13  

intrapromote.com   

+3
 

 

 

pay per click search engine management  
Searches/Month: 870  

Cost/Click: $7.71  Est. Potential Clicks/Month: 3  

Avg. Competitor Rank: 8  

intrapromote.com   

+3
 

 

 

google adwords certification  
Searches/Month: 870  

Cost/Click: $11.00  Est. Potential Clicks/Month: 2  

Avg. Competitor Rank: 29  

intrapromote.com   

+2
 

 

 

michigan web marketing  
Searches/Month: 0  

Cost/Click: $9.99  Est. Potential Clicks/Month: 1  

Avg. Competitor Rank: 3  

tmprod.com   

+1
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search engine management  
Searches/Month: 480  

Cost/Click: $6.04  Est. Potential Clicks/Month: 4  

Avg. Competitor Rank: 8  

intrapromote.com   

+4
 

 

 

seo austin  
Searches/Month: 0  

Cost/Click: $4.95  Est. Potential Clicks/Month: 4  

Avg. Competitor Rank: 15  

ranksmart.com   

+4
 

 

 

detroit web design  
Searches/Month: 720  

Cost/Click: $6.39  Est. Potential Clicks/Month: 1  

Avg. Competitor Rank: 23  

tmprod.com   

+1
 

 

 

small business search engine marketing  
Searches/Month: 390  

Cost/Click: $13.00  Est. Potential Clicks/Month: 1  

Avg. Competitor Rank: 15  

seoaly.com   

+1
 

 

 

Download as CSV 
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Keyword Overlap in Your SEO & PPC campaigns   Est. Organic Clicks  vs.     Paid Clicks 
 

None 

 

 

 

 

 

 

 

Download as CSV 
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 Keyword Groups with the Most Potential - Details  
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